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These days, the new coalition is 
clearly unconvinced of the value of 
advertising.  The new business plan 
says that the Department will no longer 
“waste money on ineffective national 
advertising and marketing campaigns”.

  The focus now is on switching to 
more effective ways to make our 
roads safer, which as an aspiration is 
something we would be happy to work 
towards.   
  
  Inevitably though the cuts will soon 
affect  the spend by individual local 
authorities through their road safety 
officers, and the police services that 
do so much to educate road users, 
as well as enforce road traffic law.  It 
would be useful to get your feedback 
if you pick up a tightening of funds in 
your region.  I won’t pretend that we 
can stop the cuts – but if we at least 
pick up early indications of where they 
are, there may be things that the IAM 
can do to help “step in” locally, perhaps 
by suggesting initiatives for drivers and 
riders that have worked elsewhere. 
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CHIEF EXECUTIVE’S 
UPDATE

  We know that the Department for 
Transport (DfT) will be taking its fair 
share of the cuts over the next few 
years and, as a road safety charity, it is 
important we keep a close eye on the 
consequences. 
 
  Tellingly, Think!  the DfT’s long 
standing marketing campaign has 
been one of the early casualties with 
a £12 million reduction in advertising 
spend.  The DfT has for many years 
justified advertising as a key way of 
educating road users – and to be fair it 
has had some considerable successes, 
notably on the “Clunk Click, every trip” 
campaign which has passed into the 
nation’s psyche. 
 
  But that was many years ago.  

  The DfT is also preparing a strategic 
framework for road safety, to be 
published April 2011.  
  This is clearly an ambitious project 
and will move us on to the next road 
safety targets.  

  Whatever the outcome of this review, 
we at the IAM will continue to play 
a critical role in helping to reduce 
casualties on the roads.  Some road 
safety analysts argue that there has 
been a considerable improvement in 
road safety figures generally which 
will make further improvements more 
difficult to achieve; all the “easy wins” 
have happened.

  The business plan also talks about 
the importance of supporting the 
early market for electric and other low 
ultra-low emission vehicles. There is 
a direct challenge for us at the IAM; 
the growth of electric vehicles will 
mean we need to identify the subtle 
differences in the advice we give drivers 
of electric vehicles, so that our training 
and testing remains “state of the art” 
as these vehicles come to market and 
become more mainstream.  

  The economic climate is generally 
showing signs of some recovery, which 
is very welcome; let’s hope it continues.  

Our advice may change for electric cars such as the Tesla
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From stocking fillers to skills days 
– Christmas at the IAM

Christmas is a fantastic time to 
promote our range. We have eight 
gift vouchers on offer as you should 
have seen by now, and I would 
encourage you to publicise them 
locally now. We have even produced 
special Christmas A4 and A3 posters 
promoting Skill for Life programmes.
 
As people prepare to go into 
“Christmas shopping mode”, you can 
use the posters locally to encourage 
sales of SfL for your group, so helping 
provide a pipeline of customers in the 
New Year. The specially produced 
Christmas A4 and A3 posters are 
available to use now as standard 
printed items you can order in the 
run up to Christmas, so please make 
use of them (via the normal stationery 
order form) !
 

They are also available as pdf artwork 
files in the online IAM Marketing 
Toolkit  (http://www.iam.org.uk/
groups_only/marketingtoolkit.html) so 
you have the option to adapt/
personalise your own version if you 
wish to print locally.
 
Of course, we are keen to promote 
the Skill for Life Advanced Driving and 
Riding core membership products 
and we have included a special 
seasonal 10% discount from the 
normal £139 price as a gift voucher, 
but as well as these we now have 
another six product options that 
potential customers and members 
can buy for a friend or loved one, 
all helping to introduce the IAM to a 
broader range of customers.
 

COLIN PATERSON
WRITES

The additional six are DriveCheck 55, 
RideCheck Plus, Momentum, Road 
Rider Plus, Skills Day and Cycling 
Membership.
 
The gift vouchers are:
• Attractively presented in seasonal 
gift envelopes
• Priced from £15 to £150
• Redeemable across the UK
• Valid until December 2011
• all aimed at improving driving and 
riding skills
 
All Christmas gift vouchers are 
detailed on the IAM website, which 
has a seasonal flash to make it as 
easy as possible to buy online. We 
hope you can help us make this a 
bumper Christmas season and help 
us get 2011 off to a great start!
 
We will be advertising our Christmas 
voucher range in  “Christmas ideas 
supplements” appearing in The 
Telegraph and The Mail on Sunday in 
early December so look out for these 
too.

…not just for Christmas!
This Christmas keep your loved ones  
safer on the roads.

The IAM’s Skill for Life programme  
has been especially 
designed to make drivers 
and motorcyclists more 
skilled, confident and 
controlled on the roads. 

Why not buy it as a special 
gift for a valued friend or 
family member?

Better driving really is a 
skill for life, not just for 
Christmas.

Available as  
a gift voucher 
online or ask your 
local IAM group.

I AM  
a skill for life

A Skill for Life

 | iam.org.uk  

To find out how you can become a better 
driver contact your local IAM Group: 

Contact us for more details about our 
Skill for Life programme and the IAM

Registered Charity England & Wales 249002, Scotland SC041201
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KEy DATES FOR IAM 
GROUPS 

OBSERVER TRAINING 

  Following the successes at Warwick 
University, we are planning to hold the 
IAM conferences at the same venue  
for the next three years in order 
that we can get maximum value for 
money.
  A significant difference is that we 

will join together the car and bike 
conferences, into a single weekend 
- with the car conference on the 
Saturday and the bike conference on 
the Sunday.
  You might like to make a note of the 
dates now ready for planning the new 
year.

  IAM Car and Bike Conference 
Weekends:
2011      8th and 9th October
2012      20th and 21st October
2013      5th and 6th October

NRG meeting dates 2011:
26th February venue tbc
11th June at Warwick University

Peter Rodger writes:
  Some confusion seems to have 
arisen about observer training.  While 
we review observer qualification 
and training the present processes 
continue to operate.  In particular the 
Senior Observer test is still conducted 

by the Staff Examiners, and follows 
the same pattern across the UK.  The 
Staff Examiners are happy to liaise 
with groups and talk to them about 
it, and will happily provide advice 
to those preparing for it.  Likewise 
Regional training teams are able to 
help groups. 
  It is always tempting to decide to 

wait until the new system is in place, 
but it is usually far better to seize the 
moment and develop skills while the 
motivation and opportunity exists.  
Observing is observing – the skills 
involved will always be about helping 
other people to develop, so anything 
learnt now is not going to be lost, but 
helpful for the future.

http://www.iam.org.uk/groups_only/marketingtoolkit.html

