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 IAM IN THE MEDIA 

WELCOME

THE IAM GROUP BRIEFING 

Welcome to Insight, the monthly newsletter produced 
for the IAM Groups and their members. 

CEO UPDATE

ceo@iam.org.uk

I met with the DfT offi cials this month 

to take a look at the current thinking on 

young drivers.  I got the clearest steer 

yet that pricing for motor insurance 

needs to come down for young drivers 

and that the Department will be giving 

its backing to the new “black box” 

technology provided by the insurance 

companies, which is to be rolled out 

widely.  

A meeting with the Scottish government 

in Edinburgh this week has confi rmed 

that they too are looking at black box 

technology and a pilot will run with 

about 100 young drivers over the next 

two to three years.

This will mean that young drivers taking 

up the Co-op insurance package, for 

example, will quickly learn to drive to 

a “green light” on their dashboard to 

save cash.

The black box records not only where 

and when the car is being driven, 

it also monitors speed and erratic 

behaviour.  

But it’s not all-knowing.  It doesn’t 

know who is at the wheel.  We heard 

a story about a mother who had to 

use her daughter’s car one night and 

it resulted in a £100 bill, despite the 

fact it wasn’t the young driver using 

the car.  

While driving to the green light might 

keep their insurance bills down, there 

is no guarantee that it brings out the 

best driving behaviours: I don’t think 

that a black box is a real substitute for 

continuous learning.  

How does this growth in the black box 

technology affect us?  We know that 

preferential rate insurance for young 

drivers is a major motivator for people 

thinking about taking the advanced 

test currently, as it means they can 

unlock savings once they have passed 

the IAM test, by using IAM Surety.   So 

if it stands to reason that they can get 

the same savings by simply agreeing 

to have a black box fi tted to their 

car, why should they bother with any 

additional driver training such as our 

Skill for Life?  

But the opportunity to work with 

drivers, interpret their data and to help 

them improve is signifi cant. 

When the feedback from the box 

means higher premiums, it’s a great 

time for the IAM to step in and provide 

those vital interventions to get the 

driver back on track.  
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Look out for our latest research into driver distraction, namely use of smartphones at the wheel, which we will be 

publishing later this month with a signifi cant media launch.  

Don’t poke me! I’m driving: a simulator study on smartphone use is the fi rst study of its type.

It looks at the impact of using applications such as facebook on a smartphone while at the wheel. The IAM commissioned 

the Transport Research Laboratory to carry out the full study, “Smartphone use while driving – a simulator study”.  

The study has found that using the facebook app on a smartphone can be as dangerous as drink driving. Drivers 

using the app were less able to react to other drivers, maintain their lane position and spent signifi cantly less time 

looking at the road. The eight per cent of drivers admitting to using email, facebook or other social networking sites 

while driving account for around 3.5million driving licence holders and it’s young drivers most likely to do so.

We will be publishing the full results in Advanced Driving magazine this spring.  

IAM IN THE MEDIA  

Did you see our story this month about older drivers?  
The IAM released data from the DVLA that showed that 
we now have more than a million drivers aged 80 or 
older in the UK.

The Daily Mail, Daily Telegraph, Daily Mirror, and 
Metro all carried the story plus a host of regional media 
outlets - with more than twenty BBC local radio station 
interviews.   

Getting the IAM messages regularly out into the media 
is the theme of a new seminar which Commmunications 
Manager Ben Schofi eld is putting on this spring. Ben will 
be initially be providing IAM Groups in the South West 
with a session on media training in June.  If you would 
like to attend, please let Ben know – ben.schofi eld@
iam.org.uk. 

One highly effective tactic is working with the regional 
media - literally offering a regular road safety column 
written by our Communications Offi cer Caroline 
Holmes.   It is already available in several titles, from 
the Belfast Telegraph to the Heathrow Villager - a full 

list is available on request.  The current media outlets 
requested it.  The question is could it be of interest to 
media in your group’s catchment area?

This editorial column always addresses a topical 
safety issue – often based on our policy thinking, but 
sometimes responding to other road safety issues in 
the media.  It appears free of charge and is not to be 
confused with advertising.

It is available to all IAM groups who wish to use it for 
their regional media – as it is another way of getting the 
IAM name out there.  Obviously we need to coordinate 
this from IAM Chiswick, as media in close proximity 
won’t appreciate seeing the same material from the 
IAM as they are in competition sometimes.  

If you like the idea and think you could adapt the 
column for use in your region, please contact Caroline 
– caroline.holmes@iam.org.uk

SKILLS DAYS REV UP  

The new dates for the 
popular IAM skills days 
have been published 
on line – it is well worth 
treating yourself or a friend 
if you haven’t been before.

A skills day puts you 
through your paces and 
there are experts on hand 
to show you how to get the 
very best out of your bike 
or your car.  It is one of the 

the best ways to achieve 
“continual personal 
development” for drivers 
and riders as well as being 
great fun.    

Please encourage your 
Group members to have a 
look at details of the new 
skills days  on the IAM  
website. 


